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INDUSTRY REPORT

Telling stories

Video delivers the message

By John D'Onofrio

IN TODAY'S WORLD, if a picture is worth a thou-
sand words, then video must be worth a million.
Having been nurtured by television and inundar-
ed with Web-based video ala YouTube, we have

become a society that insists on experiencing the

world and getting information via video.

And increasingly, video production
is not just the domain of large produc-
tion companies based in Los Angeles,
New York or Seartle

Case in point: Bellingham's Three
Sixty Productions. Started by Michael
Pearce and his wife Whitey in 1993,
Three Sixty Productions has grown
into a full-service advertising, design
and film pmdunu n agency — nH'cring,
everything from marketing strategy to
feature film work.

Among numerous success stories,
Three Sixty Productions “helped make
'the Juiceman’ a houschold name,”
according to Pearce, referring to a well-
known infomercial fearuring Jay “the
Juiceman” Kordich. “That infomer-
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cial generated $144 million in just 18
months.”

The Juiceman aside, Three Sixty
Productions has made a name for iself
in a big way. Their production team has
been nominated for three regional Emmy
Awards and received numerous Telly
Awards. And Pearce is passionate about
the value of video for all businesses.

“Every business is selling; whether
it be a product, a service or an idea,”
he says. “Video is an excellent way 1o
present a consistent message.”

“Many sales men and women have
their own marketing and sales style,”
he explains. “However, with video, the
‘company message is always consistent
— nothing is lost in the mranslation.”
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Lars Kongshaug started Vid-Smith in 2000 after a career
in broadcast news.

Ihree Sixty Productions empha-
sizes a local connection while serving
4an II]\_I{'J\[['I.F". IJ[!‘]“.IL!: I.l“.'nl i-||1.“.'.
"We have a strong commitment to
the Bellingham and Whatcom County
communirty,” Pearce says. "We've also
worked with global clients that have
taken us 1o the Democratic Republic of
Congo, Zambia, Namibia, Zimbabwe,
Peru, Mexico, Canada and throughout
the United Staves.”

Video Is, in many ways, a new uni-
versal language offering opportunities
to convey information on a deeper level
than words or pictures on their own

“The real power of video is its abil-
ity to connect with people on an emo-
tional level,” says Nate Hanson, owner
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of Pilothouse Films in Anacortes.
“"Moving images set to music and
highlighted with birs of rext can reach
people in a way thar no other medium
can,”

And the use of video to promote
businesses and convey marketing mes-
sages is clearly here 1o stay. As technol-
ogy evolves, it has become casier to
both produce — and receive — informa-
tion via video,

“With the increase in broadband
connections to most homes, video
is a part of daily life for most of us,”
Hanson explains. "Video is the best
Way [0 COmMMmuNicate YOUr messige to
customers because it is such an engag-
ing medium. My clients use video to
carefully tailor their IMESSAZE 10 COMNECt
with customers in a meaningful way.”

Hanson started Pilothouse Films
in January 2009 to meet what he
faw as a growing need for pruﬂ:“"mn-
ally produced video content. Long the
exclusive domain of companies with
deep pockets, video was becoming an
affordable and effective tool for even
small businesses.

“When the video on your company
website looks like it could have been
produced and shown on TV, cven a
small business can look like a big deal,”
Hanson observes.

Hanson savs thar his company can
produce a stunning, high definition

“With video ... nothing is lost
in translation”

Michael Pearce,
Three Sixty Productions

video highlighting whatever the client
wants. That video can be placed on the
company website, Facebook. YouTube,
and other social networking sites
“Then the video can be shared with
as many social connections as you can
make,” he adds. “Each social connec-
tion will also have the ability to share
the video with others. The cost of
this social exposure (with exponential
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growth potential) is zero dollars!”

And digiral video can be used in a
staggering variety of ways.

“Last vears manuf.lcmring floor
tootage can be used in this year's TV
spot ... or as part of next vear's how-to
video for viewing on a smartphone,”
notes Lars Kongshaug, owner of
Bellingham’s Vid-Smith Digital Video
Production.

Kongshaug moved to Bellingham
in 1995 and started his company in
2000, after many years working for
CBS news in New York and KNBC-
TV in Los Angeles. Although he says
thatr he is “not an entrepreneur by
nature,” K:3r1g\haug spon found him-
self running a full-service production
company, offering a wide array of
video services.

“This being Whatcom Counry, we
do a bit of everything — 30-second
TV spots 1o 30-minute how-to videos
to two-hour presentations for BTV
Channel 10,” he explains. “Our cli-
ents are mainly small companies, edu-
cational institutions. non-profits and
government entities.”
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mare genuine, and the viewer doesn’t
feel hie or she is being lectured or ‘sold’
on an idea,” he adds

Vid-Smith has enjoved u'idr":'lh'.u!
success with this approach. A 30-min-
ute informational video thar the
created for the Northwest Clean Air
Agency was shown at some n';_.:luu.ﬂ
and narional conterences, and was
extremely well received. Health 1[1'],!.I.rr-
ments and medical associations from
all around the country started contact-
ng NWCAA requesting copics by the
wndreds. The requests soon over-
whelmed NWCAAS duplication bud
get and they began 11':\!:'.|-|Jl|'l|g_“ VD

masters so these groups could order
IEEL'H’ Oowmn LH[‘IL"\ L I,I.[[I'.'f'lt]".' mare |:|1..l||
“The real power of video is its ability to connect with people on an emotional level,’ 20,000 copies of the video are in cir

said Anacortes filmmaker Nate Hanson, owner or Pilothouse Films.
culation (now including Spanish lan-

FLUArT Versions ) IIHL"IJ 1I'\| AgCnNCics .I11li
L  nd <

."-.._._u:..1|:11;'_ to Kongshaug, Vid employees, participants stakeholders, OrganIzations "“‘i“"jm?-'-"h"i IX
Smith specializes in a documentary erc.) who are directly involved with the Kongshaug also works as an inde-
style approach. “The informarion subjcct matter.” he says pendent contractor, offering his exper
and MESSIRE COMES directly from pri Ihe result is 2 video statement thar
mary sOurces — Il.rh\T‘.;'lh.'tl INICTVIEWS ngs truc lor mns -'-“-'lLl'l-!l.'%i -i‘-il!'-\'r'-Ll-'

with the people (experts, customers,

s o l'ﬂi!ll.'f E":l'ltl[l:'_rl':'l:'l Llﬁlli!.'hlrt:'.'\
and projects. For example, he recently
worked with David Brancaccio and
PBS 1|-,|1|:~.}1 himing ol |'i\|l1!_' the

Future, a documentary abour sustain-

Compact to store & easy to set up. able business practices that features
several Wharcom County businesses
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l
hased on its ability 1o el a compelling
story. And like any story, the delivery is
as important as the story isell. This is
where engaging a professional comes in.
“The technical quality of low-cost
video camcras is premy amazing these
days. and for some applications, non-
]un.'cu:un‘ﬂ video |11|1__:|1I waork fine,

2706 PACIFIC BT. . :
BELLINGHAN Wi hnn!_:l.h.uv:_; savs. ~However craftsman-

ship is not just about the tools, and as

ww"- snﬂcjﬂ". c'ﬂm 350"34'?61] with any line of work, the advantage
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ol hiring a professional is thar vou can
tke advantage of their knowledee and
Expertise

| hey may nor know exactly how

vour company does whar it de

explains, “bur they will have the ston
Hine skills ¢

[SINNE SKIUS [0 [RANsEle Your of 1y

Onto the screen, plus the cxpenenoe o

make it look good

| view
collaboration id
Ihey are the xperts 1 thelr subject

muttter, and | am an expert in how
creatively rranslate their vision onto
f||-: L cen

Working co

S TVES
“Mo matrer whar busine

N, youl III\.| VOur company
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quality of the products, but every

keting and collateral mareria d
promote your business idds Pearce
If vour video looks amareurish, thar's

1 direct retlection on vou and vour
COmpany

|[|'~i||g_‘ vouur story told i

theric fashion is worth a hell R
agrecs Max Kaiser of Hand Crank Films
in Bellingham. *W ' |
stand what a company, a non-profit, a

citv, what-have-vou. 15 realh

he savs, " We show why vou should care
about what the thing’ is doing

Kaiser opened Hand Cra

in 2005 alter

feature fiim. Llesd
Since then Hand Crank Films has pro

duoed more than 10D commer

corparate videos and a documontary
thar was recently broadcast o more
than 2 millio people v gl 1
tion on RS

After |>Il‘~!-:-.ill » the successtul RS
documentary, Oy 1 Wing and a Praver
An American Muslim Learns
2108, Hand Crank suddenly tound
itself in demand for Projects assoc
with the Muslim community across
the United States As a2 result, the
recently filmed ads for the o
sial Communicy Cenrer ar Park51
'-"'I-I||'L'<| ‘.::‘1-:!;:.5 ."‘-"" ItL!-.I-'-

Niw 1!|||-|J_ | hese ads have been seed

over three-guarters of maullon 1
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' Kaiser explains lemand for videos has growmn, at the
ee NN anchors parroting samic time thar the videos themselves
roic are germing shorrer, in keeping with the

Ha { mands of the We

King - 1 1 more demand for shorter
\ng ¢ N videos — one o two minutes, more

“It’s about COMMUNITY”

Friendships develop at the gym, so belonging is a physical and sodial outlet.
BAC fulfills me

Chris Peterson, BAL member Be fulfilled. Join BAC.

4191 MERIDIAN 360,676,158

1616 LORNWALL 360.734.1616

HORTHWEST BUSINESS MONTHLY | OCTOBER 2010 | 41



Mike Pearce of Three Sixty Productions shooting on location in the Andes.

in line with Internet attention spans,”
observes Vid-Smith's Kungduug
Ihree Sixny
concurs, ~Many of our clients want us
1o create commercials or short-formar

Productions Pearce

marketing videos that can be used
through direct-mail as well as com-

You know
what your
company has

MONTHLY

pressed for their website,” he explains
*More and more clients are pushing
prospective buyers to the Web.”

“We definitely see video going more
and more 1o the Web,” Pearce contin-
ues. “Access speeds are dramarically
increasing and people are becoming

Elizabeth Whitney
Marketing Consultant

Direct: (360) 746-0417
ewhitneyE@nwbusinessmanthly.com
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programming on the Web, especially
in formats like NetFlix and Hulu.”

“It’s just the most natural next step,”
he explains,

In fact, Three Sixty Productions
Wk .ul‘.cd o i‘.u:!!_"l dt‘k:l‘_ull 4 New
Web platform for Native American
Entertainment Nerwork (www.nae
network.com). The wehsite is totally
video based, divided into multiple cat-
Cgorics and interests, and free to the
viewer

In addition to gemting shorter, video
is also gerring smaller.

“The real power of video is
its ability to connect with
people on an emotional

level.”
MNate Hanson,
Pilothouse Films

“The trend in video seems to be

moving to the smaller screens of smart-
phones and other mobile devices,”
observes Kongshaug.

Pearce agrees. “"Many companies
are using ncw mobile devices such as
notchooks, iPhones and iPads,” he
says. ~ These arc great tools that can be
casilv carried by an entire workforce
High definition video on an ilad looks
E‘PI{,‘I]'TT"H’:”..{J. y

It seems clear thar the use of video
to convey informartion is the wave ol
the huture. Yet, as in so0 many !L'I.I'Ii‘-ll"-
logical improvements, it still comes
down ro basics

“The heart of anv good produc-
tion is still \|:ur'.|1.-]||u§;. no matter
what vour medium or technology,”
says Kongshaug “And the visual lan-
guage uscd 1o rell those stories has not
changed all thar much since the devel-
n}unrhl ol motin prctuncs muore 1EiJII
100 years ago.

It would seem that the more things
change, the more they stay the same.
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